

Text Mobile Media: iZigg 90210
Provided by your Independent iZigg Agent


How does Mobile Media Marketing work?

iZigg currently offers a mobile gateway so businesses can stay connected with their consumers on the one thing they have on them all the time, their mobile phone. 
We offer an easy to use web-based interface featuring the world’s most recognized short-code, 90210.
With the simple use of a text short-code you can:
· Collect the most valuable piece of communication data – a cell phone number.
· Track response of all your advertising in real-time.
· Communicate with your subscribers with a 95% + certainty.
Lets walk through a simple demonstration…
Pull out your cell phone and open a new text message. Use the number “90210” and in the message put the word “IZIGG” and press send. Immediately, you will receive a response back to your cell phone. At the same time, your phone number is added to a database (aka. group or list). It’s that simple!
Once a business or individual builds their database, they can communicate with all of it, specific groups of subscribers, or even just an individual on a scheduled (or broadcast) basis. This text message is 160 characters long and can contain links to mobile business cards (mCard), mobile websites, videos, social media websites, pictures, apps, or anything accessible on the mobile web.
Why is this important?
Today, mobile is King…and 87 percent of Americans have mobile phones. It’s their #1 most-used technology device, and even 25 percent of all U.S. households have ditched their traditional landlines. We are living in a mobile world, and when you consider that over 95% of all text messages are read, with the average text being read in less than 4 minutes, it is abundantly clear that mobile marketing is unmatched in its ability to connect people with information instantly.
Here’s an example…
Let’s say a Musician had a list of 10,000 subscribers they built by raffling off backstage passes during a live tour. The Musician could alert only the fans in specific locations when they came back to town, or if they released a new album that was relevant to all of their fans, the Musician could alert all 10,000 of their fans just as easily. They would simply type out a quick message letting their fans know the album was available. Include instructions how to get it, share a link to a promotional video or perhaps offer a coupon, then click send. It is highly likely that within only 5 minutes 8000 fans just reached into their pocket and read that message. 
This works across almost every business vertical. Anyone who needs to communicate with customers, fans, organizations, congregations, constituents, employees can now do it with a higher level of certainty and unmatched speed.
Yes, the laws of promotion have finally shifted in your favor!
You might be asking, is it safe? The answer is yes, opt-in subscribers choose what information they want to receive and when they want to receive it. This is permission-based, value exchange marketing. It is 100% spam compliant. A subscriber can reply “stop” and be removed from the last list they received a message from. It even saves trees by utilizing text for advertising, business cards, appointment reminders, and everyday communication.   

[bookmark: fb]Features and Benefits

Unlimited Subscribers - this means you can have an unlimited number of people added to your messaging groups. You can build as many groups as you want, and each group has no limit to the number of subscribers. Remember, the typical way you get a subscriber on your list is to have them “text” your “keyword” to “90210”. They will automatically be added to your chosen group.
Auto-responder – When people text your “keyword” to “90210” they instantly receive the reply message you personalize. For example: someone texts “iZigg” to “90210”, they will immediately receive a text message back to their cell phone. This is the “auto-responder” 
Coupon Expiration Date Variable - the “coupon expiration date variable is used in conjunction with your “auto-responder” message. If you want to offer a digital coupon the “expires” on 3 days after the date someone request your coupon, you will use the following code:  %date+3%  
Calendar Scheduling - this feature allows you to schedule your messages to be sent at a future time. You can schedule your messages for any period of time in advance, and the “calendar” view will show you all of your pending messages to be sent.
Raffling Feature - this is a unique feature. It allows you to hold a raffle on any selected group (or list) that you have subscribers in. Raffles are a great way to validate interest and quickly build a list of subscribers.
Social Connect - this feature allows you to update your twitter and facebook profiles, automatically, when you send a text message to any of your groups. It will update your social profiles with the same message that you are sending to your subscriber group.
Detailed Reporting - there are dozens of different reports that you can generate at any given time. For example, if you wanted to view a list of your subscribers, you can generate a report that shows the phone numbers for an entire list. Another example would be if you would like to view a list of messages that you have sent for any given time period.
Website Subscription Widget - Although the most common way for subscribers to add themselves to your list will be for them to simply text your keyword to 90210. However you can also capitalize on your Internet properties by adding an opt-in form so visitors can type their information in on their PC and receive a text with the promised information, update, coupon, ect.
Message Inbox - this means you can have a 2-way communication with your subscribers. When someone texts your keyword, the message that they send will automatically show up in your “inbox”. You can click on that message and send a reply directly to the single subscriber. This allows for an ongoing communication.
Text Templates - text templates are used as a quick way to create a message that you send out on a frequent basis. Instead of having to type the same message every time you need to send it, you simply select the template it will populate the message into the box for you. An example would be creating a template for appointment reminders.
Unlimited Mobile Pages - this feature allows you to create an unlimited amount of mobile friendly webpages. You can simply enter some text, upload a few images, and with the click of a button, a webpage that is optimized for a mobile browser will be created.
Unlimited User Accounts - This could be useful if you have multiple divisions in your company, and you only want to allow access to specific subscriber groups. For example, a car dealership might have many subscriber groups, but they only want their service center to have access to the service center group. They could create a user for the service center and allow them to log in to the iZigg dashboard with limited access.
Unlimited Numerical Keywords - a default keyword is a 5 or 6 digit number that is automatically create with each subscriber group. You can used these default keywords the same exact way that you would use a “vanity” keyword. The only difference is, you do not get to select what you want your keyword to be.
Automatic Unsubscribe - Although we recommend checking your “inbox” frequently this feature allows the subscriber to manage their subscription preference. A subscriber can reply “stop” and be removed from the last list they received a message from.
 
[bookmark: pricing]Pricing
All iZigg Connect Packages come complete with all the features mentioned above. The pricing is based on how many keywords and outbound messages needed in a given month.
 
· iConnect - $99 (2 Keywords and 3,000 messages per month)
· iConnect Pro - $249 (5 Keywords and 10,000 messages per month)
· iConnect Unlimited - $1500 (5 Keywords and unlimited messages per month)
See packages online: http://izigg.com/retail-package
You can up-grade your connect package at anytime.
Additional promotional packages are also available and vary depending on your timing.
Please consult with your iZigg Agent regarding availability.
* Frequently asked questions about iZigg products can be answered here: http://izigg.com/pfaq
* Ask your iZigg Agent about discounted promotional annual packages.

[bookmark: buy_products]How to buy our products
Our service is charged monthly and there are no sign up fees, no contracts, no cancellation fees, or equipment purchases. You can begin using your new mobile dashboard and reaping the benefits immediately.
To sign up for our services find to your Independent Agent. 
[bookmark: set_up_camp]How to set up your mobile campaign?

iZigg provided short video tutorial you can access at anytime here http://iziggnews/training
There are 3 easy steps to using iZigg:
Personalize - Promote - Play
Personalize
Log into your Connect Account using your cell phone number (http://beta.izigg.com) 
*If you forgot or misplaced your password, just enter your cell phone number and click “forgot password” and a new one will be sent to your phone.
Name your organization (optional)
An “organization” is your main folder.
1. Click “Manage” on the top Navigation Bar
2. Click “Organization” on the left menu
3. Using the drop down menu, select the organization name
4. Change organization name to whatever you like
5. Click Save
Name your division (optional)
A “division” is a sub-folder to help organize groups. You can have as many divisions as you want.
1. Click “Manage” on the top Navigation Bar
2. Click “Organization” on the left menu
3. Using the drop down menu select the division name
4. Change division name to whatever you like
5. Click Save
Name your group (optional)
A “group” is where your subscribers are located. Keywords can be moved from group to group and you can create an unlimited amount of groups.
1. Click “Manage” on the top Navigation Bar
2. Click “Organization” on the left menu
3. Using the drop down menu select a division
4. Click Add Group or select existing group and just change the name of existing group.
5. Click Save
Choose your keyword/s
A “keyword” is the message that people send to 90210 to subscribe to a list and receive the information they requested.
1. Click “Manage” on the top Navigation Bar
2. Click “Keyword” on the left menu
3. Using drop down select desired group to place keyword (bolded listing)
4. Enter desired/available Keyword
5. Enter Note (optional – just for internal use)
6. Enter Response (remember to include group name or company)
7. Optional (recommended): Select Auto Subscribe to have users opt-in for future message
8. Enter Already Subscribed Response (this is the second message they receive if they are already on your subscriber list)
9. Optional:  Select Notify to be alerted when users join group (enter email address and/or mobile phone number)
10. Click Save
See video:
http://www.iziggnews.com/training/how-to-create-a-keyword

*Note iZigg will send an automatic second compliance text when a subscriber opts in for the first time. You will not be charged for this text and the name of the group will show up in this text. IE: Thanks for joining GROUP NAME! 2-4 msgs/mo Std Msg&Data rates may apply Reply STOP to cancel. Reply HELP for help
*If you would like to adjust this message contact support@izigg.com
Test: Opt-in to the campaign to insure everything is operating properly. If you do not get a text back or you get them in the wrong sequence then delete your message and type it in the text box again without pasting. If a problem persists, contact support@izigg.com. 
Congratulations, you just set up your first mobile media campaign!

Promote
Have you heard “the money is in the list?” Well it’s true, and a list is ultimately valued by the response it will garner. With that said, a list of mobile phone numbers is by far the easiest, cheapest, and most effective list you can build for your business.
The more you promote your keyword the bigger your list will grow. The bigger your list, the more business on demand you can drive. Here’s some ways to promote your keyword.
A few rules of thumb: you can add your keyword@90210 in place of-or addition to your website or phone number. 
Give them a reason to opt-in. You want it to stick out: IE: Text: KEYWORD to: 90210
If you are currently offering a coupon that reads something like: “rip this out and bring it to our store and get that” just change the offer to: “text keyword to 90210, bring in your phone and get that.”
To maximize your mobile media campaign you will want to identify where your resources and existing assets are. This will help you incorporate your new mobile campaign and even get an immediate return on your investment.
Resource #1 (Email List)
Existing email list in an Email manager IE: Constant Contact, Aweber, Get Response. 
The trouble with email is that only 20% of them get opened, it takes an average of 3 days to get opened, and to make things even worse, most of the time someone (insert human error here) needs to enter the information into a data-base. Opt-in texting is hands off and your customer automatically adds themselves to your data-base. However, if you own an existing email list then we suggest sending them an email with an incentive for them to text in. Or use our “widget feature” to easily send them a a link that they can click and then type their information right on their PC adding themselves to your list and instantly sending them what you promised.
Resource #2 
Highly trafficked area – “where people’s eyes are now.”
Windows, outside special boards, stickers near the push and pull sticker on the door, signage near points of sale, the register, sign spinners, table tents, check presenters, menus, simply add text KEYWORD to 90210 to capture information and build a list. Also be sure your staff knows to promote your mobile specials and if necessary run a contest between them to really push the program.
Resource #3 
Social Media Websites
We live in a social world with popular websites like Twitter, Facebook, YouTube, MySpace, Yelp, Foursquare and more. Although these can be powerful marketing tools, nobody stops what they are doing to read a post or tweet BUT most will stop dead in their tracks for a text, so how do you use these together? Simple, just post your text offer on your updates and siphon friends and fans to your text list too. Another great use is to include a link to these websites in your auto-response text allowing your customers to friend you on facebook, follow you on twitter, check-in on foursquare, watch you on youtube, or review you on yelp instantly.
Resource #4
Radio and TV Advertising. 
These ads get a lot of exposure and are expensive, so why not get the most out of them? With a mobile text campaign in place you can track response in real-time and extract the viewers or listeners so you can communicate with them for pennies instead of hundreds of dollars.
Resource #5
Events: Tradeshows, Meetup.com, Chamber of Commerce, BNI
Have you ever come home with a pocket full of business cards with the intention of connecting with them at a later date, but that later date never came… With our platform you can create a mobile business card (mCard) and a group for each event you attend. The next day you simply check the group of people you met and send a quick text connecting with all of them instantly. IE: Great meeting you last night at XXX, are you on facebook? If so connect with mewww.facebook.com/yourname I’d like to meet up with you again!
Resource #6
Traditional Marketing
Coupon Mailers, Door Hangers, Val Paks, Billboards, Newspapers, Magazines, Direct Mail, While these methods still work, if you are not collecting information then unfortunately the most money your business will lose is the money it never makes. Just think if you ran the same ad in the same magazine for 3 months and the first month you received 200 opt-ins, the next month, 120 and the next, 35. That should signify that you have already extracted the readership that is interested in your offer and maybe it’s time to place your add in another publication to do the same thing.
Resource #7
Mass Coupon Services – Groupon, Living Social, Rely Local etc.
If so then you might want to incorporate your own mobile coupon that boomerangs the coupon shopper back and effectively cuts out the fee to the mass coupon service. IE: To receive the same deal you came in for today text keyword to 90210! You can even use the Coupon Expiration Date Variable (%date+30%) if you would like it to expire in 30 days. If you care to change the expiration date switch out the number 30 for the desired amount of days.
Resource #8
JV Partners
If you know any other businesses who own a list that you can partner with? Remember that when you build a list of people who opted in for a specific reason you have something of value. You can share this with other business owners. IE: Let’s say you are a sandwich shop, you send one message a month for the movie theater down the road, and in reciprocation they let you advertise inside their location.
Resource #9
Internet Marketing
Video, Blogs, Articles, Press Releases, PPC marketing on Google or Facebook are all great ways to drive traffic to an offer. Unfortunately one time is rarely enough (especially on the Internet), a shopper needs to see an offer multiple times before they make a decision to purchase.  Use our Website Subscription Widget to collect data so not only do they know where to find you, but you also know where to find them.
 
Play
It’s time to reap the rewards, and connect with your list! 
This is exactly where the value is. It is in the power to deliver the right message, at the right time, to the right person. This is what will fill a restaurant, remind people not to miss an event, swarm a retail store, and even save lives.
· Here is how to send an instant message and connect with more than 95% of our your group almost immediately.
1. Click Message Center on the top Navigation Bar
2. Check box next to desired recipients list; entire organization, division or individual group
3. Enter From field IE: Your business name
4. Enter Message (you have 160 characters)
5. Review Message on “phone preview” to ensure accuracy
6. Click Send
See video:
http://www.iziggnews.com/training/how-to-send-an-instant-group-message
· Post your message to Facebook and Twitter then use our “Social Connect” feature.
1. Go to Manage
2. Select main organization.
3. Under Company Information, you will see Social Media.
4. Click Show.
5. Authorize your Facebook and Twitter accounts for iZigg Social Connect.
6. Click Update.
To send a message, go to the Message Center, select Recipients and check next to the Facebook and Twitter Icons to post to your pages.
See video:
http://www.iziggnews.com/training/how-to-activate-and-use-social-connect
· How to schedule a message
1. Click Message Center on the top Navigation Bar
2. Check box next to desired recipients list; entire organization, division or individual group
3. Check box by schedule message
4. Select Date for message to be sent
5. Select Time for message to be sent
6. Optional:  Have message delivered prior to scheduled time
7. Set Time Zone
8. Enter From and Message Field (check preview)
9. Schedule Message
See video:
http://www.iziggnews.com/training/how-to-schedule-a-message


[bookmark: support]
Support

Our system is designed to be easy to operate and put the power of connection in the hands of you, the business owner. 
Self Help
If you need help navigating and executing the functions of the dashboard you can access video tutorials 24 hours a day. http://www.iziggnews.com/training
Email Support
If you have any technical issues or questions you have unlimited email support through iZigg. Contact support@izigg.com
Be sure to include your name, cell phone number, and state the specific problem you are having so they can identify and assist you promptly.
Personal Support
To purchase the iZigg Products you must go through an Independent Agent. Your Independent iZigg distributor can also assist you – or put you in touch with someone who can. If you have misplaced this information simply contact support@izigg.com
 
[bookmark: practices]Best Practices for SMS Marketing

Mobile phones are a very personal part of our lives — we keep them in our pockets and our purses, and we guard them very carefully.
With that said here are a few guidelines to ensure you are communicating effectively with your opt-in subscribers.
· SMS marketing is permission-base, value exchange marketing so make sure you give them a reason to take action and that action signifies a specific interest.
· Unless you have are heavily promoting a timely offer try and keep your text messages down to one per week.
· Send compelling, interesting, and valuable content.
· Do your best to make your subscribers feel special.
· Offer exclusive MOBILE ONLY offers to keep them on your list.
· Give your subscribers a call-to action that they will receive instant gratification from.
· Send only relevant and timely offers and coupons based on what the subscriber opted in for in the first place. Irrelevant offers will result in a high unsubscribe rate.
· It is critical to respect a wireless subscriber’s right to privacy so regularly check your inbox for return messages
[bookmark: non_mkt]
Non-Marketing Uses For SMS Communication

Mobile Media is more than just marketing, it is a communication device. Here are a few ideas to help you get the most out of your iZigg Platform.
Use it to communicate with your staff 
· Send weekly schedules.
· Call emergency meetings.
· Cover shifts instantly.
Personal uses
· Remind yourself and others of appointments.
· Send scheduled motivational messages.
· Remind your kids to take out the trash.
[bookmark: tips_tricks]Tips and Tricks:

· Worried about the cost of adding a mobile media strategy for your business? Because mobile media is new to most businesses there is rarely a budget allocated for it, but the answer is simple. Get rid of what is not working and replace it with something that is. If you are not sure what to trim off, then use mobile media to track what is working and what is not because in the long run it will help you slash marketing costs and increase profits.
· Do you want to send a message but you’re not near an Internet connection? No problem, just open up a new text message to 90210. Enter “nm” for new message, then a space, then your keyword, space, then your message, then hit send. IE: to: 90210 message: nm keyword type message here.
*The phone that you are sending this command from must be an authorized user for that keyword group.
· Since we only have 160 characters to make it happen it is helpful to use a “link shortener” to get the most out of your message and to also track click-through
1. http://zti.me
2. http://bit.ly
· For step by step directions to a physical location include a link to a “Google Places Page. To find a Places Page just type in an address and retrieve the link (shown by illustration below), be sure to shorten it. Include the words “Map us” and that link in your response or broadcast text message so anyone with a smart-phone can click thru for step-by step directions.
[image: https://lh4.googleusercontent.com/tbzOolVUZvswEmPhbMULAJevWEkPgg8pBo8L94oVGx8xMGb0vKMT0kvUoWcIQ3hml5aCQX46RRaibuvLs7mv7fm7HyAncTxhKJ1RzOKr8Y4cCO5cIH8]
 
[bookmark: advice]Parting Advice:

· As a business owner you are very busy so keep it simple and easy to implement.
· Have a plan and fully execute it.
· The only time mobile media does not work is when it is not worked properly.
· If you are not getting opt-ins then revise your offer, if you still do not get opt-ins then look into your advertising and try tracking it with another tool too.
· If you are too busy and marketing is not your forte, seek the guidance of a professional consultant.
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